
THE WORKING 

NON-PROFIT ORG.
U.S. POSTAGE PAID

PORTLAND, ME 04101
PERMIT NO. 454

VOLUME 33, № 5  �  JULY 2019  �  FREE
CIRCULATION: 50,000

PUBLISHED BY THE ISLAND INSTITUTE  �  WORKINGWATERFRONT.COM

News of Maine’s Coast and Islands

CAR-RT SORT
POSTAL CUSTOMER

Trends include smaller, 
one-fl oor living

Beyond Acadia illuminates beauty of Bold Coast
Guide to exploring coastal Washington County as rich as the region

Home sweet 
home: who’s 
building what?

By Jacqueline Weaver

Smaller homes, single fl oor living, separate guest 
houses for visiting children, and walls of windows 
that open to the outdoors are all current trends in 

building and renovation projects along the Maine coast, 
according to a number of contractors and banks.

Danielle Betts, director of design and business 
development for the Knickerbocker Group Inc. in 
Portland and Boothbay, said the architectural, inte-
rior design, woodworking, and construction fi rm is 
seeing clients opting for smaller homes.

“Th e homes are designed to meet the daily needs of 
two, year-round occupants on one fl oor,” said Betts. 
“Additional bedrooms for adult children and guests are 
designed on a second fl oor, lower level, or in a detached 
bunkhouse or carriage house on the same property.”

By Sarah Craighead Dedmon

A young family passing through 
Machias stopped at a land 
trust offi  ce looking for local 

activities to fi ll their day.
“Th ey had a site at Cobscook Bay 

State Park for just one night, and they 
wanted to know what to do in the area,” 
said Rich Bard, then the executive di-
rector of the Downeast Coastal Con-
servancy. “Th ey were heading toward 

New Brunswick, Canada.” Th e family 
planned to spend a week vacationing 
in Canada.

“When we fi nished talking they said, 
‘Forget it, we’re going to stay here.’”

Th at was a turning point for Bard, and 
part of his inspiration to create a new 
book he hopes will open even more eyes 
to the wonders of Washington County’s 
Bold Coast.

Beyond Acadia: Exploring the Bold 
Coast of Down East Maine is the fi rst 

guide book of its kind, focused en-
tirely on the coastline of Washington 
County. In it, Bard brings his years of 
experience as a wildlife biologist and 
land trust director to bear, expertly 
guiding readers toward out-of-the-way 
paddles, hikes, birding opportunities, 
and villages, while weaving in his 
fi rsthand knowledge of local culture 
along the way. 

Bard lived in East Machias for 13 years 
before moving to Portland where he is 
now executive director of the Scarborough 
Land Trust. When it came time to sit 
down and write the book, he said living 
outside the region was helpful.

“Being able to come back to Machias 
and hike the trails with a Portland mind-
set really let me look at a few things dif-
ferently,” he said. “It helped to consider 
how outsiders would see it, what infor-
mation they would need to get.”

Th e number of tourists who visit the 
coastal Washington County region 
pales in comparison to the four mil-
lion visitors drawn to Acadia National 
Park each year, a statistic Bard hopes 
Beyond Acadia will help to change. 

“Th ere are hundreds of thousands of 
people who drive through the Downeast 

area, we know that, going to and from 
New Brunswick, but they don’t know 
where to go and what to do,” said Bard. 
“Getting those people to pause and 
stay a while really helps.”

Tourists undoubtedly pass through 
the region because they don’t know 
what to see, but possibly also because 
business roads like Route 1 oft en mask 
its breathtaking coastline—some of 
the last undeveloped coastline on the 
eastern seaboard. 

Th at the Bold Coast is both stun-
ning and unspoiled is something Bard 
hopes readers take away from his book. 

“Even in Portland, but particularly 
as you get farther south, there are is-
lands of nature in a human-dominated 
landscape,” said Bard. “When you get 
past Ellsworth, it fl ips to exactly the 
other way, where there are only little 
pockets of civilization.”

But here, “Th ere’s a road that runs 
through it, and there’s 30 miles of for-
est on both sides of the road. People 
might not know it, but I think people 
feel the diff erence.”

Beyond Acadia shift s the reader’s focus 
away from the roads and into those wild 

continued on page 26

Fishermen harvest alewives on Gardner Lake in East Machias. For more, see Leslie Bowman’s photo essay on 
pages 14  and 15.

Net Gain —

continued on page 20
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Bus: 207-596-7500
Bus. Fax: 207-596-6870
Cell: 207-542-4944

PO Box 273
So. Thomaston, Maine 04858
www.penobscotislandair.net

Serving Matinicus, North Haven, Vinalhaven, 
Swan’s Island, Stonington, Islesboro, Portland, 
Bangor, Bar Harbor and all mainland airports.

LANDING CRAFT 
SERVICES

CALL DAVE ALLAN AT 
(207) 882-5400

Three vessels, 
all equipped with 
hydraulic cranes. 

Also island site work.

 17' Herreshoff Buzzards Bay 14 Sloop, 1977        $19,500
 23' San Francisco Super Pelican, 2010                  $7,500

Shipyard Brokerage
www.jonesportshipyard.com

Lay-up in Jonesport
Jonesport Shipyard provides meticulous, experienced maintenance 

and repair. Storage is convenient, affordable and secure.

• Expert Repair
• Wood & Fiberglass
• Fuel Polishing
• Haulout/Storage
• Moorings
• DIY Space
• Showers/Laundry
• Coveside Cottage

(207) 497-2701
info@jonesportshipyard.com
JonesportShipyard.com

285 Main St., PO Box 214, Jonesport, ME 04649

Capt. Dean Faulkingham’s Reef Creeper is ready 

Granite Hall Store
Historic Country Store in 

Round Pond Village

529-5864

Open 10am to 9pm • 7 days a week

“Penny” Candy, Toys, Cards, Books, Jams, 
Soaps, Kitchen and Housewares & more… 

HOME SWEET HOME
continued from page 1

She said that although Knickerbocker’s clients 
remain drawn to the classic Maine cottage design, 
they want more and larger windows with movable 
wall systems that open the indoors directly to a 
screen porch or outdoor terrace.

Customers of Whitecap Builders in Belfast of-
ten ask for estimates on a new home and then de-
cide instead on a major renovation of an existing 
property, said the owner, Daniel Waldron. He and 
his business partner and wife, Kathleen Dunckel, 
fi nd everyone wants to maximize their views with 
improved windows.

Also in demand are fi rst fl oor bedroom suites, 
heat pumps for energy effi  ciency, and positioning 
new homes on the land to maximize energy ef-
fi ciency savings with items such as solar panels.

“Th e additions can range from $30,000 to 
$300,000 with the high end including the addi-
tion of living space or a master suite and a total 
renovation of the interior space,” Waldron said. 
Clients tend to want smaller homes, he added, and 
for this reason Whitecap Builders is working on a 
design for a home it will later market of 1,300-to-
1,700 square feet. Waldron said the square foot-
age costs range from $200 to $250 depending on 
what fi nishes the buyer wants.

Pam Kenniston, a senior vice president and 
senior retail loan offi  cer with Camden National 
Bank based in the Midcoast, said that although 
she recently fi nanced a $1 million home on the 
ocean, most construction loans these days fall in 
the range of $250,000 to $350,000. Most home 
designs are one story with a detached garage, at 
times with a bonus room above for a future in-law 
apartment and/or a full walkout basement to add 
to the living space.

In terms of trends, “going green” with a carbon-
less footprint is popular, she said. But Kenniston 
said energy effi  ciency measures such as added 
wall insulation that require thicker walls add a 
signifi cant cost to the home.

“Yes, it helps off set future heating and electric-
ity bills, but the upfront costs do not add value to 
the home since all homes require heat, electric-
ity, etc.,” she said. “Many have to scrape the idea 
of an energy effi  cient home so it is aff ordable, or 
they have to scale back the project substantially to 
make their budget and the appraisal work.”

Smaller homes, she said, are the trend.
“Th e days of the larger homes have defi nitely 

passed,” Kenniston said. “It is more about conve-

nience, cost and looking down the road knowing 
as they themselves age, they do not want a two 
story home to clean and no stairs to climb.”

Audrey Eaton, a mortgage originator for Bar 
Harbor Bank & Trust, works with clients from 
Winter Harbor and Blue Hill in Hancock County 
to the Midcoast towns of Rockland and Topsham. 
Th e second home market continues to be strong 
and waterfront properties are always popular 
with these buyers, she observed, although more 
buyers are seeking construction loans due to a 
shortage of waterfront real estate inventory.

Th ese second home buyers, she said, want space 
for multi-generational family as well as for other 
guests and are attracted to homes with several 
ensuite bedrooms or a family compound with a 
large house and a few guest cottages.

Bob Coombs II, president of RL Coombs Inc., in 
Topsham, said his customers are gravitating toward 
more modern styles both in remodeling and in new 
construction. Like other builders, he fi nds clients 
want single fl oor living with multi-use rooms, open 
concept layouts and maintenance free products.

“Th ey don’t want to be stuck maintaining the 
homes in our harsh Maine weather along the 
coast,” Coombs said. Rising construction costs 
and additional building code requirements make 
a custom-built home less attainable for middle in-
come families.

“Most of the homes we are building are higher 
end, luxury homes that are used primarily as sec-
ond or seasonal homes,” Coombs said.

W. Dean Bowers, executive partner of Hancock 
Homes in Hancock, said he, too fi nds the homes 
his clients are requesting are smaller, single story 
and with guest accommodations.

“Customers wants less to take care of, yet we see 
more demand for better quality maintenance free 
materials and high-end amenities,” Bowers said. 
He said construction costs tend to run about $300 
per square foot and can very easily increase from 
that fi gure as customers choose more high-end 
options. Rising material and equipment costs are 
driving prices up, Bowers said, as are labor costs.

“Most of our experienced carpenters come to 
work with a heavy duty ¾-ton truck and work 
trailer fully equipped with tools, the cost of which 
is now approximately $100,000 for the experi-
enced craft sman, not to mention the cost of stag-
ing, safety and other major equipment usually 
provided by the employer,” he said. “You can no 
longer interest young people into the trades for 
much less than $19 per hour or it’s not worth their 
eff ort to invest in the tools and equipment.”  �

Waterfront houses, like this one on Hupper Island in Port Clyde, remain a strong segment of the building market.  
PHOTO: TOM GROENING
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